
Battling Cart Abandonment



Battling Cart Abandonment

Plan and organize your complete strategy for sending out 

marketing emails with the help of a calendar. Mark and 

map your campaign schedules, important holidays, events, 

etc. in your calendar so that you don’t miss out reminding 

your audience at the right time.



Battling Cart Abandonment

Ask your contacts right away when they’d want to receive 

emails from you. This makes them realize that they also 

have a say and you value their time and preference. You 

can attach polls or surveys to the emails you send out to 

discover what works best for them.



Battling Cart Abandonment

If you’ve previously sent a few emails, taking a look at 

your campaign reports and analyzing their statistics can 

also help decide your email frequency. Study the click-

through rates, email opens, bounces, and unsubscribes 

to see which time of the day and what frequency worked 

well for you. This will guide you through your future email 

campaigns.



Battling Cart Abandonment

zoho.com/campaigns  |  support@zohocampaigns.com

https://twitter.com/ZohoCampaigns
http://Zoho.com/campaigns
https://www.linkedin.com/company/zoho-campaigns/?viewAsMember=true
https://www.instagram.com/zoho_campaigns/

